
The past 12 months has 
seen Food for Thought - 
FFT.ie continue to grow 

its market leading position, 
while the industry consolidates 
through numerous high profile 
mergers and takeovers.

In September 2017, Kilcullen 
Kapital Partners (headed up 
by serial entrepreneur Enda 
O’Coineen) made a significant 
investment in Food for Thought 
- FFT.ie.  Following this we 
were delighted to become 
the Official Publication of the 
Restaurants Association of 
Ireland, a relationship that has 
been hugely positive for our 
readership and our commercial 
partners and advertisers.

We continue to work ever 
closer with our sister business, 
the newly renamed Irish 
Hospitality Global (formerly 
Irish Pubs Global).  We 
congratulate them on the name 
change and look forward to 
forging improved international 
links in the year ahead.

2019 will see the launch 
of an international edition of 
our publication, aimed at the 
sizeable Irish Hospitality Global 
membership base.  Please 
contact us for early preferential 
rates as we prepare this new 
venture.

The Food for Thought 
FFT.ie magazine is now 
widely available in all good 
newsagents and we continue to 
send over 4,000 copies a month 
(ABC pending) to our existing 
database of Irish food, drinks 
and hospitality businesses, as 
well as to all 2,500 members of 
the Restaurants Association of 
Ireland.

We take this opportunity 
to wish all our readers and 
commercial partners and 
advertisers our thanks for 
their continued support of 
our endeavours and wish our 
existing and future partners the 
very best for the year ahead.

Food for Thought 
2019 Media Kit 
Please read on to learn 
more about our writers and 
correspondents, as well as 
details on how our readership 
receives Food for Thought - 
FFT.ie.

Inside our media kit, you will 
find details on how advertising 
works with us as well as well as 
a full editorial calendar for the 
year.

Finally, learn what our existing 
commercial partners and 
advertisers have to say about 
our services and read of some 
specially priced advertising 
options for Approved Suppliers 
of the Restaurants Association of 
Ireland only.

Thank you once again to all 
our readers and commercial 
partners and advertisers and 
we look forward to being of 
continuing value to you all in 
2019.

A Year of Growth as the 
Industry Consolidates

FFT.ie
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Y O U R  A D  H E R E  F R O M 
€ 5 0 0  P E R  M O N T H

Are you a member of the Restaurants Association of Ireland? If not, call:
Jacqui Simpson – Membership Sales Manager – membership@rai.ie (for restaurants/establishments interested in joining)

Laura Kelly – Business Development & Sponsorship Manager – laura@rai.ie (for businesses interested in partnering and becoming an approved supplier)

The Official Publication 
Of The Restaurants 

Association Of Ireland

Media Kit 2019

Y O U R  A D  H E R E  F R O M
€ 3 0 0  P E R  M O N T H

Who are the writers behind Food 

for Thought? See ......................p2

How do our readers get Food for 

Thought? See ...........................p2

Why advertise with Food for 

Thought? See ...........................p3

Special Pricing For RAI Approved 

Suppliers See ...........................p4

THE IRISH HOSPITALITY GLOBAL DIGEST



Our Team

FFT @FFTresource2

Contact Us:
For any editorial, PR or content related queries: editor@fft.ie or Tel: +353 (0) 1 254 9860
  
For subscriptions, accounts or general enquiries: fft@fft.ie or Tel: +353 (0) 1 254 9860

Queries with relation to advertising: thomas@fft.ie or Tel: +353 (0) 1 254 9860

Office Address
Food for Thought, 59 Merrion Square, Dublin 2

Who reads Food for Thought? 
How do they get it?

“Why not subscribe to Food 
for Thought today?”

Across 32 counties (& 
overseas too) our read-
ers are professionals 

in Ireland’s full service restau-
rants, hotels, pubs, contract 
caterers, group/franchise op-
erators, quick-service outlets, 
take-aways, independent cof-
fee shops/delis & mobile food 
markets; plus the suppliers to 
Ireland’s foodservice sector & 
other related parties.

The website www.FFT.ie, 
with its news & features, can of 
course be accessed 24/7 & is 
constantly updated. This is our 
daily touchpoint with our audi-
ence. Our weekly touchpoint is 
the email newsletter that goes 
out on Wednesday mornings to 
our database of 10,500+ sub-
scribers. The monthly touch-
point is the printed editions of 
Food for Thought.

The website:
FFT.ie is a fully-opti-
mised-for-mobile website 
which hosts news, features, an 
industry events calendar, jobs 
& property sections, as well as 
classified ads & purchasing en-
vironments (as of Sept 1st 2017 
Food for Thought receives an 
average of 36,470 visits per 
month which last 6mins 15secs 
whilst visitors view an average 
of 6.1 pages).

Newsletters
& Social Media:
Our weekly email newsletters 
are popular, enjoying well-
above industry average open 
& click rates (28.9% & 6.3% 
respectively). They contain a 
selection of the most popular 
news stories from the previous 
days as well as additional origi-
nal content. When we combine 
the social media accounts of 
our writers Food for Thought 
has over 250,000 followers 
whilst Twitter is where we in-
vest the vast majority of our ef-
forts for the main @fftresource 
account. All Food for Thought 
content is also picked up in-
stantly by Google News, ensur-
ing high distribution throughout 
Ireland & the world.

Food for Thought in 
Print
4,500 copies of the extra-large 
format print publication (Copy 
Deadline: first Friday of the 
month; Distribution: mid-
month) are circulated by our 
own delivery people, free-of- 
charge, to thousands of urban 
foodservice businesses. Those 
outside our free distribution 
zones can read the digital edi-
tion of the publication on the 
website or they can Subscribe 
for a fee of €89.75+vat* per 
annum to get it by post (*Please 
enquire for overseas pricing).

Additionally, as of Autumn 
2017, we are proud to an-
nounce that Food for Thought 
is the official publication of 

the Restaurants Association of 
Ireland. This ensures copies 
are sent by the RAI to over 
2,500 of their members every 
month.

Caroline Egan
Caroline Egan is 
a former literature 
student and blogger. 
She has had articles, 
fiction and non-fiction 
published. She lives in 
Dublin with her son.

Thomas Holland
Founder and Managing 
Director of Food for 
Thought - FFT.ie

Mark Murphy
Managing Editor since 
May 2013.  Over 10 
years’ experience in 
Ireland’s hospitality 
sector.  Highly 
experienced copy 
editor, journalist, 
strategist.
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As a guide only, our rate 
card advertising prices 
are set out below. If 

you are interested in using us 
to influence the market then 
please get in touch. We spe-
cialise in listening carefully to 
your objectives & putting for-
ward suggestions that will help 
you attain them. We can work 
with budgets of all sizes & take 
great care to ensure as many 
of our touchpoints as possi-
ble are communicating your 
message. We put a lot of time 
& effort into our relationships 
with our clients so that we 
can prove the impact we’ve 
had using transparent perfor-
mance reporting.

Advertising with Food for Thought
“Advertising with Food for Thought 
has been extremely successful for 
our business. We have seen a marked 
number of enquiries coming from our 
placements with them & we heartily 
endorse them to our customers 
& partners in the foodservice & 
hospitality sector.” Cathal Burke, 
Marco Beverage Systems

The Small Print…
Digital Advertising Technical Specifications for Advertisers:
Main leaderboard on desktop site: 728px wide by 90px high (landscape) 

MPU (appears on all devices): 300px wide by 250px high (landscape) 

Banner 1 (appears on tablets): 468px wide by 60px high (landscape) 

Banner 2 (appears on mobiles): 320px wide by 50px high (landscape)

Animated gifs or jpegs (max 10MB) can be emailed to fft@fft.ie & any links 
should be embedded.

Terms & Conditions for Advertisers:
Prices exclude VAT at the prevailing rate of 23%. Credit Terms are 30 days unless otherwise agreed in writing. Food for Thought has full design capabilities in house. Copy & instructions can be emailed 
to fft@fft.ie Full industry-standard Impression & CTR reporting is available.

Print Advertising Technical Specifications for Advertisers:
Food for Thought’s dimensions are 240mm wide by 350mm high on a 
120gsm challenger offset paper. 

A 1/2 page is 175mm high by 240mm wide

A 1/4 page is either 50mm wide by 220mm high, 100mm high by 230mm 
wide, or 100mm wide by 140mm high. 

Copy Instructions: Hi res files (min 300dpi) can be emailed to fft@fft.ie with 
all fonts & pics embedded, & 5mm bleed, plus bleed & crop marks.

Please consult the below calendar to see a full synopsis of our content plans for the year ahead.

2019 Editorial Calendar
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What are your 
plans for 2019? 

Can FFT assist 
with your 
communication 
needs in the 
year ahead?

At FFT, we work hard to provide our audience with thoroughly researched & valuable news 
& analysis. Our 2019 Editorial Plans are detailed below, along with copy deadlines & 
distribution dates.
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Prices quoted are per month costs

Prices quoted are per month costs



The readers:
“Food for Thought has a lot of 
influence amongst me, my staff 
& those I know” says Oliver 
Dunne of Cleaver East & Bon 
Appetit, whilst Nick Munier’s 
view is that “Food for Thought 
is a fantastic platform and our 
industry is lucky to have it”. 
Aisling at The Dawson Lounge 
in Dublin, says ”The fact that 
Food for Thought is delivered 
to us by hand is brilliant. We 
can get multiple copies. Oth-
erwise there’s a fight over it”. 
Lastly, Andrea Moloney, Mar-
keting Supervisor for the en-

tire Porterhouse Group, says 
“I’ve just discovered FFT.ie. I 
was quite impressed with your 
website. The stories were very 
useful and indeed up to date.  
I thoroughly enjoyed reading 
it all. I’d go so far as to say the 
website is terrific and includes 
tonnes of inside information on 
the drinks sector!”

The advertisers
Jean Dunne, of Excellence Im-
porters, says “We used FFT, it 
was utterly seamless and the 
results were fantastic”. “Ad-

vertising with FFT has been 
extremely successful for our 
business,” says Cathal Burke 
of Marco Beverage Systems, 
going on to say “we have seen 
a marked number of enquiries 
coming from our placements 
with them & we heartily en-
dorse them to our customers & 
partners”. Finally Jim Cuttriss of 
JC Furnishings says, “I booked 
four months of advertising with 
FFT in print & online. The re-
sults have been so good that I 
have all the business I need for 
the year ahead.”

What Our Readers & Advertisers Say
FFT @FFTresource4

Contact Us:
For any editorial, PR or content related queries: editor@fft.ie or Tel: +353 (0) 1 254 9860
  
For subscriptions, accounts or general enquiries: fft@fft.ie or Tel: +353 (0) 1 254 9860

Queries with relation to advertising: thomas@fft.ie or Tel: +353 (0) 1 254 9860

We have special advertising packages for businesses that are Approved Sup-

pliers of the Restaurants Association of Ireland. These are as follows:

Discounted Advertising Packages for RAI 
Approved Suppliers Only

Starter
• Constant Digital Display Advertising on FFT.ie
• Listing in printed Suppliers Directory
• Includes 1 subscription to the print edition
� €100 per month

Starter & Main
• Constant Digital Display Advertising on FFT.ie
• Listing & Display Advertisement in printed Suppliers 

Directory
• Includes 2 subscription to the print edition
� €250 per month

Three Course Meal
• Constant Digital Display Advertising on FFT.ie
• Logo on weekly newsletters
• Listing & Display Advertisement in printed Suppliers 

Directory
• Constant Ad in print
• Includes 3 subscriptions to the print edition
� €400 per month

The Food for Thought 
website allows for run-
of-site (ROS) display ads 

and content (see here: www.
fft.ie/advertise). The Weekly 

Newsletter allows for ads 
(Sample Pricing: €750+vat 
per week) and content (Note: 
we can also run tailored, or 
‘solas’, mails to our database. 

Sample Pricing: €2500+vat 
per send). Our social media 
accounts are available to 
bolster campaigns involv-
ing content. Monthly Printed 

Publication - allows for ad-
vertising and content. The 
fact that we hand deliver our 
print publication ourselves 
allows for things such as prod-

uct sampling. We can also 
verbally highlight a partic-
ular bit of content or a flyer.

 (All prices POA)

A Quick Reminder of Our Touchpoints

Office Address
Food for Thought, 59 Merrion Square, Dublin 2


